Source: Sherman, D.K. & Heejung S. K. (In press). Is there an “I” in “Team”?

The role of the self in group-serving judgments. Journal of Personality and Social Psychology.

Design: Self worth elevated or unchanged (via values scales adapted from Allport, Vernon, & Lindzey, 1960)

Procedure:  Participants first rated five values in terms of how personally important each

value was to them. The five values were aesthetics, religion, social, political, and theoretical, and participants rated them on a scale from 1 (extremely important) to 9 (not at all important). On the next page, the participants ranked those five values from 1 (most important value) to 5 (least important value). When the participants finished ranking the values, the experimenter collected the questionnaire and randomly assigned the participants to either the affirmation condition, where they received a scale that corresponded to their most important value or the no-affirmation condition where they received a scale that corresponded to their least important value. The value scales

consisted of ten pairs of statements. For participants in the affirmation condition, one statement of each pair was associated with their most important value and the other

statement was filler. For participants in the no-affirmation condition, one statement was associated with their least important value and the other statement was filler.

Participants assigned 1 to 4 points to each statement, with greater points indicating greater agreement with the statement. Hence, the affirmed participants had the

opportunity to affirm important values, while non-affirmed participants completed an analogous procedure on unimportant values.

Outcome measure: Evaluation of own-group independent of self-evaluations.

Source: Norbert Schwarz, personal communication

Design: Self worth elevated or depressed via behaviors frequency manipulation. 

Procedure 1: Participants report on the frequency with which they engage in 

positive or negative behaviors, how often they experience success or failure etc. The frequency scale is manipulated so that participants end up either at the top of the 

scale (suggesting their frequency is above average) or at the bottom (suggesting it is below average). 

Procedure 2: Participants are asked to "check all that apply" from a list of behaviors. The frequency terms are manipulated according to affirmation condition. For instance:  

Affirmation threatened: 

I *always* get compliments (NO for most people)

I *sometimes* get criticized (YES for most people)

Affirmation bolstered: 

I *sometimes* get compliments (YES for most people)

I *always* get criticized (NO for most people)

Source: John V. Petrocelli, personal communication
Design:  Self worth elevated or depressed via a focus task. 

Procedure: A focus task in which participants in the positive affirmation condition write for five minutes about how they did or how they have the abilities, skills, or know how that they could do something of value for themselves (e.g., be independent, reach the goals or dreams they have for themselves). Participants in the negative condition focus on how they may have fallen short or write about instances in which they felt incompetent.

Source: Schimel, J., Arndt, J. Banko, K.M. & Cook, A. (2004). Not all self-affirmation were created equal: The cognition and social benefits of affirming the intrinsic (vs. extrinsic) self. Social Cognition, 22(1), 75-99.
Design: intrinsic vs. Extrinsic self-affirmation. 

First part: List of 12 self-definitions (artist, comedian/funny person, athlete, musician, entrepreneur, student, nurse, doctor, lawyer, mathematician, scientist and engineer). 

Rank each self-definition in order of their importance from 1 to 12.

Second part: insert highest ranked self-definition into blanks in sentence stems and complete each sentence.

Intrinsic Cond.- sentence stems unconnected to socially imposed standards and performance contingencies.

Example: “Being a ​​​​​ _____ makes me feel ______.”

Neutral self condition: complete six mundane sentence stems about daily activities irrelevant to values in previous part.

Example: “Watching television is a good way to ______”

Extrinsic Cond. – focus on contingencies of value and the need to meet socially prescribed standards. 

Example: “When I am successful ______ I receive _______.”

Outcome measure: Reduction of social rejection thoughts prior to an evaluative social interaction. 

Source: Fein, S. & Spencer, S. (1997). Prejudice as self image maintenance: Affirming the self through derogating others. Journal of Personality and Social Psychology, 73, 31-45.

Design: Self worth elevated or unchanged 

Procedure: List of values including (business/economics, art/music, theatre, social life-relationships, science/pursuit of knowledge)

Positive affirmation Cond. – circle the value most important to you personally and write a few paragraphs explaining why this value is important to you.

No affirmation Cond. – circle value least important personally and write a paragraph why this value might be important to someone else.

Source: McGuire, W.J. & McGuire, C.V. (1996). Enhancing self esteem by directed thinking tasks: Cognitive and affective positivity asymmetries. Journal of Personality and Social Psychology, 70(6), 1117-1125.

Design: Self worth elevated or depressed via availability of four types of self-thoughts.

Procedure: participants were asked to “List below all the desirable/undesirable characteristics that you have/do not have”. Provide space for 20 items. 3 minutes exercise.

Raising self-esteem – desirable characteristics you have + undesirable characteristics you don’t have.

Depressed self-esteem- desirable characteristics you don’t have + undesirable characteristics you have.

Source  - Cohen, G.L., Aronson, J. & Steele, C.M. (2000). When beliefs yield to evidence: Reducing biased evaluation by affirming the self. Personality and Social Psychology Bulletin, 26(9), 1151-1164.   

Design: Self worth elevated, unchanged or depressed.

Procedure: - 3 versions, one for each self-worth condition. All instructions provided through a recorded tape player

Positive self-worth Cond. - Reflect on a personal experiences in which your ability to use your most highly rated value from the previous questionnaire made you feel good about yourself. Please think how did you feel about the situation, what do you remember most, what are your feelings about it in the present and so forth (3 minutes)

Negative self-worth Cond.- Reflect on a personal experience in which you failed to act according to your highest rated value from the previous questionnaire made you feel bad about yourself. Please think how did you feel about the situation, what do you remember most, what are your feelings about it in the present and so forth (3 minutes)

Neutral self worth Cond. - Reflect about your highest rated (most recently purchased) item of clothing from the previous questionnaire. Please think about this item in terms of fabric, design, style and so forth. (3 minutes) 

